PERSUASIVE TECHNIQUES IN
ADVERTISING



RHETORICAL STRATEGIES

* ETHOS: ETHOS IS APPEAL BASED ON THE CHARACTER OF THE
SPEAKER. AN ETHOS-DRIVEN DOCUMENT RELIES ON EXPERTISE,
AUTHORITY, AND THE REPUTATION OF THE AUTHOR.

* PATHOS: PATHOS IS APPEAL BASED ON EMOTION.
ADVERTISEMENTS TEND TO BE PATHOS-DRIVEN.

* LOGOS: LOGOS IS APPEAL BASED ON LOGIC, FACTS, OR
REASON. DOCUMENTS DISTRIBUTED BY COMPANIES OR
CORPORATIONS ARE LOGOS-DRIVEN. SCHOLARLY DOCUMENTS
ARE ALSO OFTEN LOGOS-DRIVEN.



PATHOS

PATHOS: PATHOS IS APPEAL BASED ON EMOTION.
ADVERTISEMENTS TEND TO BE PATHOS-DRIVEN.



1. WORD CHOICE

SOME WORDS HAVE AN Here's to thabest
EFFECT ON THE SENSES AND
THEREFORE EMOTIONS OF
CONSUMERS.




WORDS, IMAGES,
MESSAGES, OR THEMES
ARE REPEATED WITHIN A
SINGLE AD OR A SERIES
OF ADVERTISEMENTS.
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USING APPEALING WORDS TO
PROMOTE YOUR PRODUCT. HOLDS
NO EVIDENCE OF BEING A BETTER

PRODUCT OR FULFILLING A REAL | ' Creamyl Dreamyl
¥ lcy. Chocolatey.
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YOU ARE URGED TO DO OR — e
BELIEVE SOMETHING BECAUSE ~ I'/" C D on 8[d 'S®
EVERYONE ELSE DOES. MAKES PEOPLE FEEL LIKE THEY || i S © BILLION SERVED
CAN NOT MISS OUT. — -—
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XSRS
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"THIS IS RIGHT BECAUSE WE'VE ALWAYS DONE IT THIS WAY.” IMPLYING THE
LONGER THE COMPANY OR PRODUCT HAVE BEEN AROUND, THE BETTER IT
1S.

Celebrating

50

years

Preprodection roded shown. As et Jenawy 2014

N Dubai Airports Your granéfather wanted sae. Your father wanted one. Now you waat sae. The Challonger 100™ Anniversary Edition
B 50 |Celebrating the new features the same performance that made the original famoss with adeed customizatian that will make it unforgettable.
yolder e of




TRANSFER ADVERTISEMENT INVOKES
AN EMOTIONAL TIE TO SOMETHING
WITHOUT USING A WORD.

#choosehappiness



HYPERBOLE IS AN
OBVIOUS OR
INTENTIONAL
EXAGGERATION FOR
EFFECT.
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8. IRONY

IRONY: IS THE EXPRESSION OF
ONE’S MEANING BY USING
LANGUAGE THAT SIGNIFIES
THE OPPOSITE

OPUSfidelis




YOU can't afford .
to miss EITHER! @

SCARING YOUR AUDIENCE INTO ADOPTING YOUR
IDEA OR PRODUCT OR CREATING A DRAMATIC CHAIN
REACTION TO PROVOKE FEAR.

STOP GLIMATE CHANGE
BEFORE IT CHANGES YOU. <




10. Humor

USING HUMOROUS
IMAGES, WORDS, OR
SCENARIOS TO MAKE AN
AUDIENCE LAUGH.

Page not found.

Can't find what you are looking for?

You're probably not looking in the right place...

SEDA

SEDAL




AN ETHICAL APPEAL IS A METHOD OF PERSUASION BASED ON A SENSE OF
RIGHT OR WRONG, MORALITY.

Spare parts

for humans
Ramadendls ‘ ; are not
mE”j%EC%TJ?\I%ﬁE%WERTY as original as
l":‘l\llNG LIFELINES , those for cars.

DOUTS.

Don’t Drink and Drive.

| Donate now at ;
humanappeal‘org.u

neund i Ptk Wterest by

g :"f, human appeal /




ETHOS

ETHOS: ETHOS IS APPEAL BASED ON THE CHARACTER OF
THE SPEAKER. AN ETHOS-DRIVEN DOCUMENT RELIES ON
EXPERTISE, AUTHORITY, AND THE REPUTATION OF THE

AUTHOR.



13. PLAIN FOLKS

THIS ETHOS BASED
ARGUMENT OCCURS
WHILE SOMEONE IN A
POSITION OF POWER
SEEKS TO BE PORTRAYED
AS AN “AVERAGE JOE.”

With specialty insurance expertise like this,
it's hard to tell our people from our policyholders

“I'm just another hockey mom!”
-Sarah Palin




SMELL LIKE A MAN, MAN.
REFERS TO THE QUALITIES e, » O&ng,bwe
ORATTRIBUTES OF A NN ',f

PRODUCT THAT MIGHT APPEAL D

TO THE RICH AND FAMOUS.

TIFFANY & CO.

Aruase



15. TESTIMONIAL A TESTIMONIAL DRAWS ON

YOUR TRUST BY ENDORSING

A PRODUCT USING EITHER

CELEBRITIES OR PEOPLE WHO
Vi

ON%-.MA ——jzﬁ’a F ARE LESS KNOWN.

— .&-s- "o i .
I've grown in ways IWouldn't -

CREATE additional revenue from your website with our smart ad units.

. -
\ . Join 125,000 publish nd ti tent with big adverti:
have thought possible. ,(*‘f e

‘I made an extra $500
this month from my
site with infolinks"

Ly GreenPope
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| ) ST S L T PR R RS PR T R LI mup.y\%gA

Increase Your Website Earnings
Discover what Infolinks smart ads can do for you
WWW.INFOLINKS.COM



THIS IS USED IN AN ATTEMPT TO FORCE A CHOICE.

NS Who would you

either you

LIKE BACON

or you’re see Iwe" ,"
WRONG SV %, Y
M W research saves.org




THIS OCCURS WHEN SOMEONE WHO
DOESN'T KNOW ANYTHING ABOUT A
PRODUCT ACTS AS THOUGH THEY ARE
AN AUTHORITY ON IT.

Entertain in style with

TAYLOR SWIFT

Enter and you could win a $2,500 gift card
and cool 5% Coke and Taylor Swilt prizes
to throw your own exiraordinary porty.

5 PROACTIV® PLUS REAL JUSTIN BIEBER PENCILS
PrOGCh\ﬂ FOR TEENS STORES SWEEPSTAKES OF PROMISE

JUSTIN BIEBER
IS PROACTIV®

T ®a <

pescly oce PROACTIV® PLUS
= . FOR TEENS - NEW

GET IT NOW >

insi



INSTEAD OF FACTS, CATCHY
PHRASES OR SLOGANS ARE
USED/

i
§ Buprofen Tablets, 200 mg
a8 "in Reliever/Fever Reducer (NSA

Tablets ¥

BAD AND KEEP CARTON FOR COMPLET
L WARNINGS AND INFORMATION

et Use 1 seal under bottle cap imprnied ™ 2
= IOUR PROTECTION I broken ==




PRESENT AN IRRELEVANT
DIVERSION FROM THE
ORIGINAL ISSUE. (OFTEN SEEN
A POLITICAL DEBATES OR
INTERVIEWS)

\War\
Qpen

Ahe
Dorders\

~ FREEDOM Socuust Parmy

love.
wﬂhout the handles

url popchips shraight fo my Kips. good thing they don't go straight

O
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RHETORICAL STRATEGIES

LOGOS: LOGOS IS APPEAL BASED ON LOGIC, FACTS, OR
REASON. DOCUMENTS DISTRIBUTED BY COMPANIES OR
CORPORATIONS ARE LOGOS-DRIVEN. SCHOLARLY
DOCUMENTS ARE ALSO OFTEN LOGOS-DRIVEN.



QUESTION THAT REQUIRES NO
ANSWER, THE LOGICAL ANSWER
IS IMPLIED.

Need help paying your
Kids grow up so student loans?
quickly, don’t they?) : . AGED M g e




21. ANALOGY

COMPARING TWO PRODUCTS SIDE BY SIDE
TO MAKE ONE LOOK SUPERIOR TO THE

OTHER.




less guilty.
more pleasure.

SUPPORTED BY RESEARCH,
STATISTICS, FACTS, QUOTES AND

EXAMPLES; ALSO COULD BE INDUCTIVE
AND DEDUCTIVE REASONING.
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TIPS FROM FORMER SMOKERS CAMPAIGN RESULTS

/ —~—— -

fried chips kettle style chips
faf. o o o) B ]
carbs. .10g carbs. . .. 10.6g
protein. ... 1. protein. . . .0.6g
fiber. .39 fiver......1.3g

1.6 MILLION! 6 MILLION!

An estimated 1.6 million
smokers tried to quit due Non-smokers talked with

to the Tips campaign. friends and family about the
+ dangers of smoking
r

More than 300,000 years of
#CDCTIPS
Mt life were added to the =

FORMER U.S. Population.
SMOKERS

pepetips crunch the numbers. popchips are never fried (unhealthy) and

never baked (undelicious). we take a little heat, add some

D pressure and pop! you've got a delicious snack with just 100

-, & calories, 3g of fat and 17+ chips per single serve bag. so share
some popped love. and don't let your friends eat fried

Pepchips.com



MAKES YOU THINK THAT YOU WILL SAVE
MONEY IF YOU BUY THIS PRODUCT, OR GET
AN EXTRA BENEFIT IF YOU DO.

buy 1 sub, get 1sub

BookBub

Want to download bargain and

FREE EBOOKSEZ -

on any device : s ESSERE

INSTANTLY 2 -




ATTACKING SOMEONE OR SOMETHING'S

TRAITS OR CHARACTER, RATHER THAN N Governor Lamont: Come Clean
Your Administration

THEIR POSITIONS ON AN ISSUE.
. LOOKS DIRTY.

TWTIOT by C U PCC 'MIL'JI‘ INDEPENDENT OFANY CANDICAT
O POLAL AR ACIONA NECRMATNAOUT 1 U A N, B FOND O
STATEELECTION ENFORCCMENT COMMISSION'S WEBSITE

ROMNEY’S NOT
THE SOLUTION.

HE’S THE PROBLEM.

APPROVED BY BARACK DBAMA. PAID FOR BY DBAMA FOR AMERICA



25. CARD STACKING /STRAW MAN

Verizon Wireless AT&T

CARD STACKING /STRAW
MAN TRIES TO MANIPULATE
YOU BY STATING THE
POSITIVE ASPECTS
OF ONE THING BUT
IGNORING THE OTHER. |

g Eraer rigal 4PADS 11861 x 18cm (86X 24 X070 IN) EACH ot



26. FALSE CAUSE

CREATING A CAUSE AND EFFECT RELATIONSHIP BETWEEN TWO THINGS WHERE THERE
ISN'T ANY.

~ % Millions of Americans are living
happily without rellglon

Leayn more.

LivingWithoutReligion.org




